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Consumer sentiment deteriorates signifi-
cantly 

The survey from April shows a marked weakening of consumer sentiment. In particular, 

consumers' outlook for the general economic situation has turned far more pessimistic. 

Households are feeling the strain as prices continue to rise. Meanwhile, the situation on 

the labour market is again being viewed as more positive. 

The consumer sentiment index in April (−27 points) plunged to well below the long-term aver-

age (−5 points), marking the biggest decline since the onset of the pandemic in the spring of 

2020. 

Swiss households are particularly pessimistic about how the economic situation will develop 

over the next 12 months, with the corresponding sub-index (−31 points) now well below the 

long-term average. Thus, for the first time in more than a year, respondents are again expect-

ing weak economic activity, albeit not to an extent comparable with spring 2020. 

The sub-indices for past (103 points) and expected price developments (122 points) have 

again risen sharply since January's survey. Inflation is dampening households' purchasing 

power. The sub-index on how people expect their financial situation to change over the next 

12 months (−25 points) has fallen to a similar level as in spring 2020, and the past financial 

situation (−22 points) is also viewed negatively. This, combined with heightened uncertainty in 

connection with the war in Ukraine, is likely to be a major driver in consumers' current reluc-

tance to make major purchases. The corresponding sub-index dropped further to −31 points. 

Despite the overall negative outlook, consumers' expectations for the labour market situation 

remain better than average. There was a marked improvement since January in the sub-index 

on perceptions of job security (−31 points), which is now well above the long-term average. 

Furthermore, unemployment figures are expected to continue to develop favourably over the 

next 12 months.  

Contact/Enquiries: 

Ronald Indergand, SECO, Head, Short Term Economic Analyses Division, Economic Policy 

Directorate, Tel.: +41 58 460 55 58 

Philipp Wegmüller, SECO, Economist, Short Term Economic Analyses Division, Economic 

Policy Directorate, Tel.: +41 58 465 95 38 
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Consumer sentiment index2

Calculated from the four sub-indices below
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Quarter 21:3 21:4 22:1 22:2

Consumer sentiment 7.6 3.4 -3.8 -27.4
Expected economic development 48.2 43.4 21.0 -31.4
Past financial situation -7.9 -10.1 -9.6 -21.9
Expected financial situation 2.6 -0.8 -3.2 -24.9
Major purchases -12.6 -18.8 -23.2 -31.3

Sub-index 1: Expected economic development
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Sub-index 2: Past financial situation
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Sub-index 3: Expected financial situation

-25

-20

-15

-10

-5

0

5

13 14 15 16 17 18 19 20 21 22

expected financial situation mean

Sub-index 4: Major purchases
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1 The survey is held every January, April, July and October and is conducted by telephone and online. A total of 1210 people aged 16 and over
took part in the last survey in German, French or Italian. Further information and the data are available at

     www.seco.admin.ch/consumer-confidence.
2 Seasonally and calendar adjusted data. All means depicted in the figures refer to the time period from October 1972.

www.seco.admin.ch/consumer-confidence
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